CONSUMERISM (Theme #36)

Eli Whitney – better known for the cotton gin, he won a govt. contract in 1798 to make 10,000 muskets by 1800, which was nearly impossible

· used unskilled workers to make interchangeable parts that could be used in any of the muskets 

· he missed the deadline by 10 years, but interchangeable parts would be key to future industrial production
· interchangeable parts made mass production (the production of large amounts of standardized products) possible
Industrial Revolution – a period from the 18th to the 19th century where major changes in agriculture, manufacturing, mining, and transport that had a profound effect on socioeconomic and cultural conditions, and made new products available for consumers at lower prices
Railroads (1840s – 1850s) – development of them throughout the area east of the Mississippi allowed for quick freight transportation of raw materials and products; by late 1800s products from every section of the country were available to consumers 

The American Woman’s Home (1869) – by sisters Catherine Beecher and Harriet Beecher Stowe it  is remarkable for both its philosophy and its practicality; a pioneering work of scientific kitchen planning, the book's recommendation for specific work areas, built-in cupboards and shelves, and continuous work surfaces are ideals that, while new at the time, are taken for granted today; the work presupposes a servantless home and teaches the homemaker basic skills on how to cope with such inventions as stoves and refrigerators, as well as providing information on healthful food and drink, care of the sick, and care of the home

Cult of Domesticity (late 1800s) – a Victorian era view on morality and culture; according to its ideals women were supposed to embody perfect virtue in all senses – they were put in the center of the domestic sphere and were expected to fulfill the roles of a calm and nurturing mother, a loving and faithful wife, and a passive, delicate, and virtuous creature

department stores – retail establishment which specializes in satisfying a wide range of the consumer's personal and residential durable goods product needs; offers the consumer a choice of multiple merchandise lines, at variable price points, in all product categories; they  usually sell products like apparel, furniture, home appliances, and hardware; grew in size and number with advent of streetcars
Rowland Macy (1858) – an American businessman who founded the department store chain “Macy’s” which first opened in New York City; it is the best example of the department store that took business from neighborhood stores; became possible with the advent of the streetcar; made shopping an enjoyable experience during the Gilded Age
5th Avenue – a major thoroughfare in the center of the borough of Manhattan in New York City; along part of it is one of the premier shopping streets in the world; it serves as a symbol of wealthy New York and symbolized the spending of the rich during the Gilded Age

Marshall Field (1881) – founder of Marshall Field and Company, the Chicago-based department stores; equivalent of Macy’s in New York

mail-order catalogs – a publication containing a list of general merchandise from a company; made products available for urban consumers in department stores available to consumers in the rural areas of the country

Montgomery Ward (1872) – produced the first mail-order catalog for his Montgomery Ward mail order business; his first catalog was a single sheet of paper with a price list, 8 by 12 inches, showing the merchandise for sale and ordering instructions; he identified a market of merchant-wary farmers in the Midwest and within two decades, his single-page list of products grew into a 540-page illustrated book selling over 20,000 items
Sears Roebuck (1888) – company founded by Richard Warren Sears and Alvah Curtis Roebuck that started as a mail order business and became a huge chain of department stores; became the largest US retailer by the mid-20th century

Manufacturing After the Civil War – competition between firms to cut costs and prices (drive to eliminate competition and create monopolies), and relentless drop in prices (in relation to rising prices in other areas and due to lowering of production costs) made more products available to consumers

electric streetcars (1884) – first electric streetcar or trolley system became operational in Cleveland, Ohio; allowed city dwellers to live further from work, and led to department stores

Advertising and Marketing

· Quaker Oats – created cereals and baking mixes as a way to sell excess flour at a time when wheat production had grown dramatically and wheat and flour prices were dropping

· Ivory Soap – used a catchy slogan like “99 and 44/100ths percent pure”
· James Duke – operator of the tobacco trust his company marketed cigarettes to children by using trading cards, prizes, and testimonials to convert them to become lifelong smokers

· his industry’s use of cigarette rolling machines allowed them to be mass produced cheaply

The Theory of the Leisure Class – (1899) book by Thorstein Veblen that satirized the lives of the rich “captains of industry” and their “conspicuous consumption” which flaunted their wealth and angered the poorer classes
National Consumers League (1899) – an American consumer organization that is a private, nonprofit advocacy group representing consumers on marketplace and workplace issues; it provides government, businesses, and other organizations with the consumer's perspective on concerns including child labor, privacy, food safety, and medication information
Upton Sinclair – wrote the muckraking novel The Jungle (1906) which dealt with conditions in the U.S. meat packing industry, causing a public uproar that partly contributed to the passage of the Pure Food and Drug Act and the Meat Inspection Act in 1906

Pure Food and Drug Act – (1906) federal law that provided federal inspection of meat products and forbade the manufacture, sale, or transportation of adulterated food products and poisonous patent medicines, and was initially concerned with ensuring products were labeled correctly
Meat Inspection Act – (1906) federal law that authorized the Secretary of Agriculture to inspect and condemn any meat product found unfit for human consumption

Better Business Bureau (1912) – a n organization whose goal is to foster a fair and effective marketplace, so that buyers and sellers can trust each other; it gathers and reports information on business reliability, alerts the public to frauds against consumers and businesses,  provides information on ethical business practices, and acts as mutually trusted intermediaries between consumers and businesses to resolve disputes
Federal Trade Commission – (1914) an independent agency with the principal mission of promoting "consumer protection" and the elimination and prevention of harmfully "anti-competitive" business practices, such as coercive monopoly

Western Union (1914) – offered the first charge card, which was printed on paper, for consumers; a charge card is an alternative payment to cash when making purchases in which the issuer and the cardholder enter into an agreement that the debt incurred on the charge account will be paid in full and by due date (usually the end of the month)
radio – KDKA located in Pittsburgh, Pennsylvania was the first commercially licensed radio station in the US; radio led to mass advertising on a national level which greatly increased consumer awareness of available goods, and also contributed to business consolidation (only those companies that could afford national advertising grew quickly and thus could run competitors out of business)
movies – became popular nationwide in the 1920s; made consumers aware of different products and styles that affected their purchasing decisions
assembly line – a manufacturing process in which parts (usually interchangeable parts) are added to a product in a sequential manner using optimally planned logistics to create a finished product much faster than with handcrafting-type methods; it was developed by Ford Motor Company between 1908 and 1915 with the production of the Model T; it had major social ramifications as mass production led to the affordability of previously expensive products and the introduction of high wages for factory workers

business consolidation – refers to the mergers or acquisitions of many smaller companies into much larger ones; most industries in the US during the 1920s were down to only a handful of major companies that controlled the vast majority of the industry

installment plan – credit system where payment for merchandise/items is made in installments over a pre-approved period of time; in the 1920's this plan helped people purchase items like automobiles, household appliances, radios, phonographs, pianos, and furniture
Fordney-McCumber Act (1921) – tariff law that pushed import duties to an all-time high; it reflected American isolationist inclinations following WWI; it was designed to ensure economic self-sufficiency to help keep the US out of future wars; also provided loans to postwar Allied governments who returned the favor by buying American goods

Smoot-Hawley Tariff (1930) – raised U.S. tariffs on over 20,000 imported goods to record levels; the ensuing retaliatory tariffs by U.S. trading partners reduced American exports and imports by more than half and contributed to the severity of the Great Depression

Baby Boom – dramatic increase in the birth rate following WWII due to the end of the war and the prosperous economy of the late 1940s and the 1950s

suburbs – areas outside of cities that grew particularly after the interstate highway system was built, which were close enough for people to commute to the cities for work; brought about “white flight” or the movement of white middle and upper class people out of the cities, leaving the cities poorer with a smaller tax base to pay for city govt. and services; had affordable one-family houses, safe neighborhoods and schools, and brought conformity as people tried to be like their neighbors and have the same consumer products like TVs and patio furniture, and the moms stayed at home and took care of the children


G.I. Bill – (1944) federal law to give aid to soldiers returning home from WWII by giving them: (1) one year of unemployment pay; (2) low-interest loans for businesses, homes, and farms; (3) four years of college tuition (made college available to more than upper class for 1st time and expanded the middle class)
television –  had the same effect in the 1950s as radio and movies had in the 1920s – it substantially increased mass advertising and advertising expenses (which are ultimately passed along to consumers) and built product awareness for companies that could afford to advertise on TV
credit card – alternative to paying in cash or using a charge card (which needs to be paid in full monthly); a credit card does not need to be paid in full; no late fee is charged so long as the minimum payment is paid monthly; the balance not paid at the end of the month is carried forward as a loan charging interest
Diner’s Club (1957) – became the first independent credit company
American Express (1959) – first company to offer credit using the small plastic cards as used today
The Other America – (1962) Michael Harrington’s book was an influential study of poverty in the US, published in 1962 and it was a driving force behind the "war on poverty," which helped lead to programs such as Medicaid, Medicare, food stamps and expanded social security benefits (Great Society)
Great Society – a set of domestic programs proposed or enacted on the initiative of Pres. Johnson 

· two main goals of the Great Society social reforms were the elimination of poverty and of racial injustice

· other new major spending programs addressed education, medical care, urban problems, and transportation

· the Great Society in scope and sweep resembled the New Deal domestic agenda of Franklin D. Roosevelt, but differed sharply in types of programs enacted

· it eventually became overshadowed and under-funded due to the Vietnam War
· provided a safety net for those in poverty which increased their purchasing power
Unsafe at Any Speed – (1965) book by Ralph Nader that detailed resistance by car manufacturers to the introduction of safety features, like seat belts, and their general reluctance to spend money on improving safety – it was a pioneering work of consumer advocacy; helped lead to the National Traffic and Motor Vehicle Safety Act and the Highway Safety Act

National Traffic and Motor Vehicle Safety Act – (1966) Great Society law that authorized the federal government to set and regulate standards for motor vehicles and highways, a mechanism necessary for effective prevention

Truth in Packaging Act – (1966) Great Society law that launched a system to tell the buyer what is being purchased, how much it weighs, and who made it

Public Citizen (1971) – a non-partisan, politically left-of-center, non-profit public interest Advocacy group based in Washington, D.C. founded by Ralph Nader; it advocates for the public interest before all three branches of the United States federal government; favors robust corporate accountability and strong government regulation, particularly in the areas of transportation, healthcare, and nuclear power
North American Free Trade Agreement (NAFTA) – (1994) trade bloc between US, Canada, and Mexico; provides a benefit to businesses in each nation, and workers in Mexico, but may hurt US workers

